

https://www.youtube.com/watch?v=jqz_pvz__Iw&list=PLpIFpFaCF75ENXxVz3HXbMp7Igg7jGhLI
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What takes traditional advertising
weeks, months, or even years to do,
we can doiin a moment.

-- Bryan Icenhower, President IMG Live
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Chapter 1

This is el-j.

A brief overview of our unigue agency.
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We are storytellers. We write, script, film,
produce, prototype, draw, sketch, plan,
manage and create...
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...S0 you look like a rock star when you
have something important to say.
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We help you win hearts and minds

P

\ 4

el-}



You want the best people in
the industry. And we have
them, seriously.
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We are measured by our last cue, not the
last presentation or panel discussion. We
don’t rest until it’s perfect — just as it
should be.
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el-] has evolved from a production-focused
company, founded in 2001, to a global,
creative experiential storytelling agency.
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We grew up on Broadway, our HQ is in Tampa, FL
and in 2020 we have extended our footprint into
Europe with a local partnership in Germany,
covering the end-to-end value chain of
experiential storytelling: Consulting, Creative,
Production, Coaching, and Audience Recruitment
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You know, as well as we do, that experience
matters. And the only factor that defines and
influences experience is people.
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Our philosophy is to bring good
people together, to do good work.
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Jointly with you, we define the brand
experience along these five fields

O

CONSULTING

You benefit from our
hundreds of years of
collective experience
to find the best
solution for your
challenge

O

CREATIVE

You have a strategic
goal. And we bring
the best creative to
help you achieve that
goal with you

PRODUCTION

Staging, Audio, Video,
Presentations, Panel
Discussions, Food,

Entertainment, Special
Effects (or not). You
name it, we bring it

COACHING

We write, script and
rehearse with you, so
you look like a rock
star when you hit the
stage or the cameras
start rolling

RECRUITMENT

You need the most
relevant people to
experience your
brand. And we know
how to find them
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So that in the end all stakeholders are
happy and you hit your desired objectives!
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We collaborate with you to devise
event & communication strategies,
find compelling ways to reach and
engage your audience, and don't
rest until you can deliver your key
messages in the most impactful way.
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O CREATIVE

Your brand is what matters. Let’s
apply some experiential storytelling
magic to create immersive
experiences for your audiences; and
we're content creators, too — using
video, graphics, presentations,
staging and more...
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ﬁ PRODUCTION

We're with you all the way, from pre-
production planning through post-
production communications, for live
events, broadcasts and road shows
with audiences of 50 - 50,000.

Pixie dust anyone?
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COACHING
[ ]

Your people want to grow, want to
become more self-sufficient. Let us
support your event & marketing
teams, speakers, and executives
with speech and presentation
coaching, on-camera training and
script- and speech writing.
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AUDIENCE
RECRUITMENT

But none of the hard work matters, If
you don’t get the right attendees to
your eventis. We work with you to
find and attract the right audience,
and to put in place the structure and

KPIs for success.
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Wherever you are, however small or
large you you may be — we’re here to
make your stakeholders experience
your-brand like never before
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Chapter 2

Do you want to be one of our
happy clients?

The iconic companies on the next pages have all been with us for many
yvears which really makes them our partners. WWe value each other, we
understand each other, and we're there for each other. We work together
to achieve the right and best solutions for each project. \We know that trust
and loyalty matter and that they are invaluable to our shared success.
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Rent the right equipment and tools. Right now.

Location Search

Your path to a better
worksite is here.

Combining equipment, data, safety and expertise to
help our customers drive better performance.
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http://www.unitedrentals.com/

Click any of the videos to start playback
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https://www.youtube.com/watch?v=D8JnCJfi7uE&list=PLpIFpFaCF75Ea9Us7HNis98WTMHmVPwUt&index=7
https://www.youtube.com/watch?v=1J9kU2QuNnY&list=PLpIFpFaCF75Ea9Us7HNis98WTMHmVPwUt&index=1

Schneider Electric and el-j
go way back to 2015,
when we started to work
on annual kick-off
meetings and conferences

“We have built a strong partnership with el-j over the last 5 years
delivering compelling and impactful experiences for our
customers and other stakeholders. They are a pro-active and
committed team, challenging us to innovate with new
approaches and technology to take our events to the next level.
We'’re extremely proud of the success of our Innovation
Summits and leadership events which is a testimony to the
excellent support they bring to our company.”

- Devinder Kishore, SVP of Brand & Marketing Engagement
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Carrefour Egypt on a
sustainability mission

With EcoStruxure ™ Snalytios and serss, Carmefour Egypt
gained thvisibility and insighis, needad 1o cut energy use ')
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http://www.se.com/

el-] delivers creative and
communication concepts
for live streams to
100,000+ employees and
multi-day conferences
with up to 5,000 attendees
in Europe and Asia.



https://www.youtube.com/watch?v=O9IUZ2GopBY&list=PLpIFpFaCF75Ea9Us7HNis98WTMHmVPwUt&index=4
https://www.youtube.com/watch?v=A16ytkEkd9E&list=PLpIFpFaCF75Ea9Us7HNis98WTMHmVPwUt&index=3

Commvault asked el-j to
re-invent their annual
customer conference.
You’re welcome!

“Commvault relies on el-j as an essential partner for our most
critical events. They consistently deliver innovative and creative
approaches, together with a strong business acumen. Simply
put: you can trust el-j to understand your business environment
and consistently deliver world-class experiences.

- Chris Powell, Chief Marketing Officer
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New year. New decade.
It’s time to switch.

Gooc vith daf
name eader in Backup a
Ready to switch

Customer success is everything to us

Click on the image to visit www.commvault.com
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http://www.commvault.com/

on the video 1o
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https://www.youtube.com/watch?v=ro4jKdliA28

And just because we love a good quote

from our clients, here’s one more!

“| really appreciated all your help and support in making the ALM a great event. 1t
reminded me of something very recent from Tom Hanks at the Golden Globes: “Every
great movie is done shot by shot. Everyone including the makeup person, lights
person, camera person work on the minutest detail to make the story come alive. Al
the actor has to do is know the story & text, show up on time and give it the best shot.*

Thanks a lot for helping me personally to share my passion and my presentation. Could
not have done it without you all.”

- Viren Shah, Chief Information Officer

GE APPLIANCES
a Haier company
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Chapter 3

Summary

At el-], we combine business acumen, theatrical artistry and production
technology to help translate your business objectives into powerful live
event communications.

We build programs together and compel investment in creating powerful
message delivery experiences, by challenging the prevailing point of view
to enhance the storytelling. We address challenges head-on and fina

solutions together, while always focusing on an event's strategic objectives.
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Transparency in our approach to costs and
process
.Commitment to being your production
advocate and subject matter expert

Yqur event-mvestment ends up on the
stage and screen rather than wasted on
over-head
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‘We believe in the
amazing power of
goose bumps.
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http://www.el-j.com/
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John Bettini
Chief Executive Officer

+1 (813) 902-9500 ext 102
+1 (203) 650-9488

jbettini@el-j.com

el-j ‘ Zaperience wallers™

Terri McTaggart
SVP, Strategic Accounts
& Executive Producer

+1 (248) 224-7036

tmctaggart@el-j.com

el-j ‘ Zaperience wallers™

Torsten Raak
SVP, Sales & Marketing

+49 170 1240177
+1 (813) 902-9500

traak@el-j.com

el-j ‘ Zaperience wallers™
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What story can we help you tell?

Made with < from all of us.
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